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 Paired samples t-tests indicated that children reported more positive 
cognitive attitudes on the ACL towards hypothetical children 
presenting with blindness, t (79) = -7.968, p < .001, deafness, t (78) 
= -6.834, p <.001, physical disability, t (78) = -8.636, p < .001 and 
towards children with autism, t (75) = -5.121, p <.001.  

 
 Paired Samples t-tests revealed that students reported more positive 

behavioral intentions on the SAQ following the intervention.  More 
specifically, children reported more positive behavioral intentions on 
the SAQ towards hypothetical children with: (1) blindness on the 
SAQ Total, t (77) = -4.440, p < .001, on the SAQ Academic subtest, t 
(79) = -4.645, p < .001, on the SAQ Social Subtest, t (78) = -3.967, p 
< .001 and on the SAQ Recreational subtest, t (79) = -33.086, p < .
001, (2) deafness on the SAQ Total, t (76) = -3.326, p < .001, on the 
SAQ Academic subtest, t (78) = -2.806, p < .01, and on the SAQ 
Social subtest, t (79) = 37.844, p < .001, (3) physical disability on the 
SAQ Social subtest, t (76) = 32.690, p < .001 and on the SAQ 
Recreational subtest, t (79) = -2.728, p < .01, and (4) autism on the 
SAQ Total, t (67) = -4.184, p < .001, on the SAQ Academic subtest, t 
(68) = -4.531, p <.001, on the SAQ Social, t (69) = -2.571, p < .01  
and on the SAQ Recreational subtest, t (69) = -2.676, p < .01. 

 

Following the three episode intervention, participants showed 
significantly more favorable cognitive attitudes and behavioral 
intentions towards hypothetical children presenting with all four 
forms of disabilities (deafness, blindness, paraplegia, and autism). 
These findings are especially illuminating, since they are some of the 
first to show the success of an intervention in improving cognitive 
attitudes towards children with disabilities.   
 
The administration of the post-tests included a qualitative portion 
whereby students were asked questions such as, who was your favorite 
character and what was your favorite episode.  Melody was favored 
most by the students, followed by Ezra, Seemore, Rolly, and Uno.  
With respect to specific episodes, many participants favored  “The 
Real Goal (the Pilot)” “because I like helping people” or “because I was 
playing basketball and people were laughing at me”.  The students 
empathized with the characters and focused on their strengths rather 
than on their disabilities.  The students were highly motivated and 
enthusiastic about brainstorming ideas and recommendations for 
future episodes.   
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Individuals with disabilities are often absent from the media, 
leading viewers to assume that they are not a part of 
mainstream society (Nelson, 1996). When individuals with 
disabilities do appear on-screen, they are often portrayed as 
victims, villains, or as burdens on family and friends (Hardin 
et al, 2001).  The impetus behind this children’s program is to 
not only feature characters with disabilities, but to showcase 
their strengths and special abilities, rather than feeding into 
damaging media stereotypes of disability. In this manner, we 
hope to bolster the positive expectations viewers have of 
children with disabilities. Affect/Effort Theory (Rosenthal, 
1989) posits that individuals will put forth more effort when 
they have positive expectancies of an individual.  We hope to 
teach about disabilities through Realabilities and to foster 
positive expectancies, behavioral intentions and cognitive 
attitudes of typical children towards children with disabilities.   
 
Realabilities also promotes a strong “stop bullying” message. 
The prevalence of bullying on school property slightly increased 
from 2009 (19.9%) to 2011 (20.1%) (Eaton et al, 2011).  
Research has shown that students with disabilities were more 
concerned about school safety and about injury or harassment 
by other peers compared to students without a disability 
(Saylor & Leach, 2009). In addition, students with disabilities 
are at a high risk for developing suicidal ideation as a result of 
bullying (Lieberman & Cowan, 2011).   
 
Thus, this research seeks to determine whether three episodes 
of Realabilities effectively enhances the behavioral intentions 
and cognitive attitudes of typical children towards children 
with disabilities and whether it promotes a positive self-image 
in individuals with disabilities. 
 

PARTICIPANTS 
Eighty-seven first, second and third grade students (1 first grader, 40 second 
graders and 46 third graders) from two Jewish Day Schools in Baltimore, 
Maryland participated in this video-based Realabilities intervention.  
Participants were relatively matched on gender with 39 boys and 46 girls 
participating in the video intervention.  All of the students self-identified as 
white.  
 
PROCEDURE 
The researchers administered modified versions of the Shared Activities 
Questionnaire (SAQ), a behavioral intention measure, and the Adjective 
Checklist (ACL), a cognitive attitudinal measure to young children both prior 
to and following the viewing of three episodes of Realabilities. The children 
were then debriefed and were encouraged to discuss their current 
perspectives on disabilities and recommendations they would make for the 
show.  

Realabilities is a prospective children’s television program 
featuring four students with disabilities who harness their 
superpowers to protect their school from bullies. It portrays the 
strengths of children with disabilities as well as anti-bullying 
themes. Researchers administered modified pre and post-test 
versions of the Shared Activities Questionnaire (SAQ) and the 
Adjective Checklist (ACL) to test the changes in behavioral 
intentions and cognitive attitudes of 87 typical children after 
they viewed three episodes of Realabilities. The video-based 
intervention was conducted at two Jewish day schools in 
Baltimore, Maryland. Participants showed highly significant 
positive change on their behavioral intentions and cognitive 
attitudes from pre to post-test following the three episode 
Realabilities intervention. While a few interventions have 
effected modest improvements in behavioral intentions (Silton, 
2009; Campbell, 2004), very few video interventions have been 
successful at enhancing cognitive attitudes.  
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The Realabilities logo: beginning at the 
upper left and moving clockwise is Melody, 

Uno, Rolly, Seemore, and Ezra.  

A scene from a Realabilities episode with 
the superheros in action! 

This is a storyboard from the episode of 
Realabilities called “The Real Goal”.  


